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“Advertising in a quality newspaper is essential if we are to trigger 
people into the right thought process for planning their family holiday. 
We have been very pleased with the quality and volume of response 
that the campaign we have had running through the Daily Mail and The 
Mail on Sunday has produced this year. The careful layout of the travel 
pages in these papers and the interesting reading in the accompanying 
editorial positively invite readers to linger over the pages and read the 
advertisements. We cannot afford not to advertise in these titles.”
- Iris Matthews, Managing Director, Matthews Holidays

“ We are consistently happy to use the Daily Mail and Mail on Sunday 
classified because of the service we get and the performance the titles 
offer for SeaFrance. I think this is proved by the fact both titles are still 
on the SeaFrance schedule even though we could not agree to book them 
through barter, which is a key part of SeaFrance's strategy this year. 
Performance figures are outstanding in comparison to the core 
classified national press.” 

- Lucy Jennings, Media Account Executive, A W Media - On behalf of 
SeaFrance
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“When we place classified ads, we see a definite spike in our web hits.”
- Emma Prineas, Head of Marketing for Sandals in UK & Europe

“When we put advertising in Classified we see a sales uplift.” 
- Ian Scott, Director of Dubai Tourism in UK & Ireland

“We do particularly notice, whenever there is an aggressive campaign in 
place, we see a surge in hits on our website.”
- Alex Incorvaja, Director of the Malta Tourism Authority in UK & Ireland


